
Create –a-Buzz Plan! 

The Buzz Plan I have created weaves our current positioning statement “Power of Local” with a 

new product launch that will benefit the Bank as well as the community we serve. 

Concept/Idea (Strategic): To provide Checking accounts that would provide support to our local 

school system, and savings accounts that will encourage savings at an early age, and build 

loyalty to the bank as they reach maturity. 

Products:   

1. Checking account: With the opening of a “school” checking account the Bank will donate 

$10.00 to the local school system. 

2. Debit Card:  A debit card attached to the above account will be imprinted with the 

schools logo/mascot, and a donation of 5 cents per transition will be presented to the 

local school. 

3. Student Savings Account:  Each savings account attached to their parent’s checking 

account will be eligible to receive $1.00 on the birthday of the student until age 18.  

Other special incentives will be offered throughout the year and upon opening of 

account.  

Ease of Sales (Excute): 

1. Focuses on helping the Schools and kids not the Bank. 

2. Supports local community 

3. Gives parents and friends the power of helping out while providing a service they need 

and utilize anyway. 

4. Allows the schools to promote the Bank. 

5. Allows “peers” to generate the buzz by talking to classmates about the savings program 

and the “free” money they receive on their birthday. 

6. Media coverage from television and newspaper. 

Steps: 

1. Teaser announcement in form of flyers sent home with the students. 

2. Article in local newspaper. 

3. Kickoff event at a local school with the School Superintendent, PTA representatives, 

EMBDC (East Mississippi Business Development Corporation) and Bank officials. 

4. Video snips on our website and YouTube.    

5. Marketing through Twitter, Instagrams, and Linkedin. 

 



Results: 

The results are truly a win-win for the Bank and the community.  For the community, needed 

support for the local school systems which is driven by parents, the school system and friends.  

Additionally getting students to start savings, and understand the concept and importance.  For 

the Bank get new customers in with an easy product, then be able to cross sale for all their 

banking needs.   


